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Your challenge

1. Get yourself on Twitter

2. Tweet during today’'s meeting.
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Why be a “scientist on social media?”

« Connects you with your research community
» Supports the generation of impact*

* “Scientists need to: be more prominent
communicators, communicate more strategically

Nk*k

*Liang X et al (2014). Building Buzz: (Scientists) Communicating Science in New Media
Environments. Journalism and Mass Communication Quarterly.
**UK House of Commons Science & Technology Committee
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PROPORTION THAT USED SOCIAL MEDIA AS A SOURCE
OF NEWS IN THE LAST WEEK (2013-18)

Selected countries
Fil
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Q3. Which, if any, of the following have you used in the last week as a source of news?
Base: Total 2013-2018 sample in each market.

o o Get the data = Embed " OXFORD




PROPORTION THAT USED EACH SOCIAL NETWORK FOR
NEWS IN THE LAST WEEK (2014-18)

Selected markets

Snapchat B Twitter B WhatsApp B instagram B FB Messenger B Facebook
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Q12B. Which, if any, of the following hawve you used for finding, reading, watching, sharing, or discussing news in the last week?

Base: Total sample in selected markets

Note: From 201518, the 12 markets included are UK, US, Germany, France, Spain, ltaly, Ireland, Denmark, Finland, japan, Australia,
Brazil. In 2014, we did not pollin Australia or lreland.
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PROPORTION THAT SAY THEY TRUST NEWS FROM EACH
SOURCE

All markets
Trust news Trust news Trust news Trust news
overall | use in search in social

Q6 2018 1/2/3/4. Please indicate your level of agreement with the following statements. | think you can trust ‘'most
news'/‘news | consume’/‘news in social media'/'news in search engines’ most of the time.

Base: Total sample in all markets = 74194,
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Research Councils UK — Public Insight Research. March 2017
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8 top tips to win with social media

1. Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags and images
Familiarise yourself with social media guidelines

Be smart, listen and understand your audience

o N o o &S W

Engage your research community



NUFFIELD DEPARTMENT OF

PRIMARY CARE

HEALTH SCIENCES

8 top tips to win with social media

Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines

Be smart, listen and understand your audience

© N o O &~ WD =

Engage your research community
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1. Getting started — have a plan

What do you want to get out of social media?
Who are you trying to reach?

What are you going to talk about?

s W b=

How can social media help boost your impact
or feed into your own research?
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1. Getting started — have a plan

Nathan Davies
@MathanDavies50 FoLLOWSYOU
UCL NIHR School for Primary Care
Research Post-doc Fellow. Carers.
dementia and palliative care. F1 and

tennis fanl views my own. Hampstead.

¢ London

&

Joined August 2012

Andrea Smith

@AndreaD_Smith FoLLOwSYoOU
Public Health/Epi PhD student | UCL |
Identical twin (and no: we can't read
gach others minds)

¢ London

Joined June 2013

UNIVERSITY OF

OXFORD

Trisha Greenhalgh

@trishgreenhalgh FOLLOWS yOU

Doctor, academic, Europhile. Featured
lecture: youtube comiwatch?v=qYvdhA._
¢ Oxford

& phc.ox.ac.uk/team/researche. ..
Joined January 2012
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8 top tips to win with social media

1.
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Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines
Be smart, listen and understand your audience

Engage your research community
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2. Consider your platform

SOCIAL MEOWDIA EXPLAINED
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2. Consider your platform

Great for job hunting and connecting with industry.
Check out the groups.

Follow discussions, post content, engage with other
academics.

Non-professional, maintain friendships. Used less for
news.

Post beautiful photos, microblog your research.
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8 top tips to win with social media

1.

N

Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines
Be smart, listen and understand your audience

Engage your research community
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3. Post about lots of things

 Publications, website updates or blog articles
* Invite feedback on new ideas

* New developments in your area i.e. government
policy change, a think tank report, new journal
article

» Tweet quotes from speakers at conferences using
the conference hashtag

* Is your research in the news? Recycle your
content.
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20 minutes a day

» Listen to what others are saying

« Be social: liberally share (retweet), comment and
get involved in conversations

 Find new followers

* Create and schedule in some posts e.g.,
upcoming events

Now and then (monthly?) reflect on what's working
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Publications:

Include:
* Name of journal
* Name of paper or finding in laymen’s terms

* Mention your department and other
collaborators

* A hashtag or two
* Direct link to paper

* An image
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WE PUBLISHED A PAPERI Grateful to
@dJosephCafazzo for sharing my vision of a
brave new #mHealth world beyond the RCT.

J Med Internet Res @JMedInternetRes
JMIR #mHealth: Beyond the Randomized Controlled Trial: A Review of Alternatives
in mHealth Clinical Trial Met._. bit ly/2cIKzrk
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8 top tips to win with social media

1.
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Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines
Be smart, listen and understand your audience

Engage your research community
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Generate Retweets Generate Favorities

. Tweets with Images . Tweets with No Images

£ Stone Temple Consulting, Inc.
soclal Authority as defined by Followersonk

https://www.insightsfromanalytics.com/blog/topic/be-reliable/page/2



15 WAYS TO CREATE

Shareable Content THIS IS HOW TO

That Will Explode Your Traffic

Make Your Content
More Social Media
Friendly

— CREATE —
SoCIAL MEDIA e —

CONTENT

10

www.SocialMediaExaminer.com kimgarstcom
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1. Visually appealing

2. Targeted to your
audience

3. Evidence-based

o
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PROPORTION THAT SAY THEY TRUST NEWS FROM EACH
SOURCE

All markets
Trust news Trust news Trust news Trust news
overall | use in search in social

Q6 2018 1/2/3/4. Please indicate your level of agreement with the following statements. | think you can trust ‘'most
news'/‘news | consume’/‘news in social media'/'news in search engines’ most of the time.

Base: Total sample in all markets = 74194,



INAKED

@ SCIENTISTS Award-winning science podcasts and science radio shows

PODCASTS - ARTICLES - GET NAKED - ABOUT -

THE NAKED SCIENTISTS PODCAST 18 September 2018

On the Flip Side - Earth's Magnetic Field

What exactly is Earth's magnetic field, and how does it work?...

@ PLAY @ DOWNLOAD

Offer opinions and insights
blogs and podcasts



Give a quick talk or demo
Record a video abstract or live stream




Are you talking about real people?
Include a photo in your tweet
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sheffhallamuni

Sheffield Hallam Uni & prom—

Scientists celebrate after securing £244K from
@NC3Rs to develop tech to reduce animal-
testing goo.gl/65TOUY

\.

. Reply hallamuni @NC3Rs

NC NationalCentrefor3Rs N 4
3RS effhallamuni congratula look forward to working with you #3Rs
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Home Explore Presentation Courses  PowerPoint Courses by Linkedlin Leaming

Discover. Share. Learn.

Share what you know and love through presentations, infographics, documents and more

Today’s Top SlideShares

DEEP LEARNING TOP 5
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TOP 5 STORIES - GTC 2018 ;
DESIGN AND VISUALIZATION

arning and Al Stories - Design and Visualization -

Share your presentations
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RESEARCH SUMMARY

Speed bumps and appendicitis

The presence of pain while
travelling over speed bumps
has been found to be
associated with an increased
likelihood of acute
appendicitis.

Why is the research needed?

Diagnasing appendicitis can be challenging, particularly in
the early stages of the condition. Several d fferent tests
exist, but appendicitis can sorr

can anly be properl med once the appendix has been
removed. It is important not to miss it, but it's also
important to make sure a patient does not have a diagnosis
of appendicitis, since between 5-42% of patients who
have their appendix removed do not have appendicitis.

Sometimes patients report a worsening of their pain when
they travel over speed bumps, and so .
ask about this as part of their initial conversation with the
patient. Researchers at the University of Oxford and Stoke
Mandeville Hospital carried out a study to find out whether
there is any evidence to suppol

atool to diagnose acute append

How was the study conducted?

101 patient

Stoke Mandeville Hospital for surgical assessment
general practitioner or an A&E doctor, were enrolled intc
the st They were asked to complete a Queahonnaure
about thear symptoms within 24 hours of arrivi t
hasgital; this included four specific questions about the r

How did they travel to the hospital?

Did they travel over speed bumps?

Had they experienced pain on the journey?

Did that pain get worse when they went over a
speed bump?

ed bump they were defined as *speed
their pain had d the same while
raeelhrv over a speed bump, improved or they were
unsure, they were defined as “speed bump negative”

Participants were followed by the researchers through
their hospital admission to determine the outcome of their
wisit, and whether their suspected appendicitis diagnosis
was confirmed after they had been taken to theatre.

What do the results show?

Of the 101 patients enrolled, 68 had travelled over speed
bumgps, 64 of these were included in the main analysis
after four patients’ results had been excluded

Research Summary: Speed bumps and appendicitis

Positive

Negative

Total

The results show that the speed
sensitive (27 iagnosing acute

¢, the test is not very specific to

1% specific) — soa high
ting pain over speed bu

ndicitis, but had other abdominal
that were aggravated by the impact of the speed bump, or
their pain just got better of its own accord.

What does this mean?

Spead bumps can be used as a strong rule-out test for
appendicitis - it is highly unlikely for a patient reporting
no pain while traveling over speed bumps on ther way into
hospital to then recerve a positive diagnosis for
appendicitis.

However, the speed bump test is a poor rule-in test for
appendicitis, since many patients experiencing pain may
have another abdominal condition or no condition at all

So the speed bump myth is untrue with respect to

appendicitis alone, but due to its strong rule-out value the
ypest that questioning about speed bumgs is

useful (when available) and should form a routine part of

the assessment of patients with possible appendicitis_ It

can help to better identify those who don't need an

operation

‘Why Is there a link between speed bumps and
El is?

One of the rezsons for pain with appendicitis is due to
inflammation of the peritoneum - this i a membrane that
lines the whole abdominal cavity. It is possible that the
impact of going over a bump in the pesitoneum.

Where is the study published?

The research \a‘. published in the Christmas 2012 edition
of the & ahal !

Pain over speedbumps in diagnosis of acute appendicitis:
diagnostic accuracy study.
Ashdown HF, D'Souza M, Karim D, Stevens R Huang A,

eB012 dot 10.1136/bmj.e8012

Who are the researchers?

Helen Ashdown, General P
Researcher, Nuffield Depart
Health Sciences, Universit
Nigel D'Souza. Trainee in General & 'ger,u Wessex
School of Surgery, UK.
Diallah Karim. Trainee in General Practice, ng‘.
College NHS Foundation Tr London, UK.
Specialist Registrar in
nitional Radiology, Oxford
rsity Hospitals NHS Trust, LK.
Simon Kreckler. Consultant Vascular Surgeon,
Addenbrookes Hospital, Cambridge UK
Richard Stevens. Medical Statistician and Deputy
Director of the Medical Statistics Group, Nuffield
Department of Primary Care I—eal(n Sciences,
University of Oo
Irew Huang. Consultant Laparoscopic and
Colorectal and General Surgecn, Buckinghamshire
Healthcare NHS Trust, LK.

Harnden. Academic Clinical General
Practitioner and Professor of Primary Care,
Nuffield Department of Primary Care Health
Sciences, University of Ouxford, LK.

ner and Clinical

There was no formal funding for this research. Al
researchers were independent from funders and spensors.

Find out more:

BMJ talk medicine podcast
Christmas 201 2: The Speed bump test
hittps/fsounddoud com/bmipadcasts/sets/bmg-podcast -

Pain over speedbumps in diagnosis of acute appendictis:
dizanostic accuracy study

BMJ 2012;345:28012 doi: 10.1136,bmj.e8012

http /s bmj.com/content /345 /bimje801 2

Nuffiedd Department of Primary Care Health Sciences,
University of Oxford:
r phe o ac

Contact the researchers:

Corresponding auths

Helen Ashdown, Nuffield Department of Primary Care
Health Sciences, University of Oxford

Inform other professionals
Produce a clinical factsheet or CPD/CME resource




I3 YouTube

The OPTIMISE Study

Showcase your data
Create an animation or infographic

Up next

A Galaxy Note 9 Has Allegedly
Exploded...

Being Transgender is Not a
Choice For My Son | This...

This is what happens when you
reply to spam email | James...

Reading minds through body
language | Lynne Franklin |...

Narcissist, Psychopath, or
Sociopath: How to Spot the...
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Why trial outcomes falil to turn into benefits for
patients @carlheneghan @krmahtani
@bengoldacre @MedicalEvidence
goo.gl/1vLHIC

'We highlight problems with trial

outcomes that make evidence
difficult or impossible to interpret
and that undermine the translation
of research into practice and policy.'
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Can #PatientExperience be incorporated into
online health info to aid choice & decision-
making in healthcare? #ptexp
ncbhi.nim.nih.gov/books/NBK40119 ...

UNIVERSITY OF

OXFORD
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GP referral to a weight loss group is effective &

takes 30 seconds #obesity #primarycare

po.st/NDmb54e thelancet.com/journals/lance

“While you’re here, I just wanted

to talk about your weight...”
said the doctor to their patient.

BWEL (Testing a B
ct of GPs advising po

4 out of 5

SECONDS ATTENDED WEIGHT LOSS LOSTs5% PATIENTS AGREED

to carry out the weight on average after of their that the conversation

this bricf management 1 year compared bodyweight with their doctor
opportunistic programme they with 1.04k inthe  over1? months.  was appropriate
interventiorn. were relerred Lo control group. and helpful.

UK IVERSITY OF

5‘% OXFORD By



AN ACUTE, INFECTIOUS AND OFTEN FATAL DISEASE CAUSED BY THE VARIOLA VIRUS

GLOBAL STATUS OF
NON-COMMUNICABLE

DISEASES

I\Dﬂ‘\EI_AI_TIag 74% (28 MILLION)
OF WH\CH OCCUR
EVERY IN LOW AND MIDDLE

ididiiiidaeiteap  THCFOIATO LIFECYCLE

&HALF OF NON-COMMUNICABLE DISEASE 72 ;
(NCD) RELATED DEATHS ARE CAUSED BY . o
CARDIOVASCULAR DISEASES (CVD) /\/// //

CANCER, DIABETES & CHRONIC

RESPIRATORY DISEASES,
IN ADDITION TO CVD, ACCOUNT FOR
82% OF THE GLOBAL ANNUAL NCD DEATHS

SHARED Q\Q%;

FAC To RS Il

TOBACCO + PHYSICAL INACTIVITY « DIET » ALCOHOL

THE WORLD HEALTH o) 2, A 2w | _‘ —
lORGANIZATION 25 /O —
HAS CALLED FOR A — ol LSl o

REDUCTION
IN PREMATURE

DEATHS

FROM NCDs BY

2025

WHO Collaborating IT KILLED AS MANY AS OF THOSE INFECTED
entre for Self-Care

NO TREATMENT FOR SMALLPOX HAS EVER BEEN FOUND
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8 top tips to win with social media

1.

O N oL o = W

Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines
Be smart, listen and understand your audience

Engage your research community
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5: Boost your audience reach with hashtags

Tweets with Tweets with one
hashtags or two hashtags
receive 2X more have 21% higher

engagement than engagement than
those without those with three or

hashtags. more hashtags.

Source: https://blog.bufferapp.com

Tweets that use
more than two
hashtags actually
show a 17% drop
in engagement.
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Too Many Hashtags Leads to Less Interactions

993
416

307
188

700

Data Range: February 1st to February 28th 2014 "
socialbakers

Data: The data for this chart was taken from a sample of ower 200 000 brand posts on Facebook
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#primarycare
#generalpractice
#obesity

#heartfailure

oe0e
symplur

Healthcare Hashtag Project

SYMPLUR SIGNALS ~ HEALTHCARE HASHTAGS ~ RESEARCH BLOG

#dementia

#dementia

#WhyWeDoResearch

CONTACT

The Community by the Numbers

1,500,000,000+
14,244 &

12,965

S NEISY contibutors |

https:/#RtewIBymplus.com/healthcare-hashtags




::: HASHTAGIFY Find Popular My Hashtags My Users About Pricing Help - G; b

YHF Find, Analyse, Amplify
@ Results for: #primarycare Get Extension

46.4 28.4 4, 4,
O O o o

Popularity Recent Popularity Month Trend Week Trend FULL ANALYSIS

Related Hashtags TGN orvver ) Top Influencers @IS wecevr )
a -

(LTEU L ( Specialization )

@NHSEngland
W Track | Erstand [—

@Philips . [

HOPSATS o
HEammyMegising
UNENGS

See Top Influencers Twe

https://hashtagify.me
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8 top tips to win with social media

1. Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines

Be smart, listen and understand your audience

O G I

Engage your research community
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PERSONNEL
SERV'CES © This site @ University of Oxford d

UAS UNIVERSITY OF

XFORD

UAS Home = Personnel Services » During employment = Social Media Guidelines =

Social Media Guidelines Relevant links

Introduction Guidelines to consider when
» Recruiting staff using social media platforms
The University of Oxford recognises the advantages and the importance of using

s+ During employment » Other relevant guidelines

social media within both professional and personal spheres. However, with

» Using social media in pre-
employment screening

Hours of wark constant developments and changes in the way online interactions occur, it is

impaortant to be aware of the potential issues and risks that can arise from its

Leave

misuse.

Flexible vwerking

Family leave These guidelines outline the standards the University expects its staff members , Using social media in pre-

(including visiters and contractors)
Worlerelated stress i
engaging in any form of online inte

Grievance procedures with the University.

Tz T Seope General Medical Council B Searoh the register

raining and PDR These guidelines apply to all memb|

Management of a reorganisation volunteers, interns and casual world

Registration and licensing Ethical guidance Education Concerns Search this site

intended to protect the University’s
Sickness Absence Management
confidentiality, and to avoid legal is]

Social Media Guidelines Home > Ethical guidance > E ial media

guidance for doctors > Doctors use of s
e st e These guidelines should be read in
using social media platforms use social media provided by IT Se

o =] Doctors' use of social media Related content

within this guidance. Other sources of information

Staff-student relationships
British Medical Association - Social media -
ErTEES T : » What is Social Media? practical guidance and best practice

» Ending employmant ) . .
g Australian Medical Association - Social media

» Reward + Professional use of social med . . . . ) and the medical profession — a guide to
roten This guidance tells you the benefits and risks to consider when using online professionalism for medical
» Templates and forms } N i ’ ' : oractitioners and medical student
: Eeal el S D O social media platforms such as Twitter, WhatsApp, Facebook, praciifioners and mecieal stucents

» Stefimmieraten Teer sl IimE ad e : ’ : . : The Medical Journal of Australia - Social
O T — T YouTube for patient care or discussing patients and their care. media and the medical profession

their normal work duties.

Using HRIS It includes how to avoid breaching confidentiality. It also deals with other issues like what to do Canadian Medical Association - Social media

and Canadian physicians — issues and rules

» Departmental Administrators While participating in any of thej
of engagement

if a patient contacts you through your personal profile. And whether it's ever acceptable to post
members of the University staff]

nting the University anonymously.
B g T 57 et College of Physicians and Surgeons of British

» Contact details . Columbia - Social media and online
+ Personal use of social media This guidance came into effect 22 April 2013. networking forums
» Information for staff
Use of social media at work must e
. L, &= View contents Begin reading »
the employing department and/or My GMP App °

and briefed on any such policies o
division. Access our guidance on your phone or tablet

with our free app
Staff members who use social m

via a separate, online account/profile; which'is intended specifically for such
use.
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6. Familiarise yourself with social media guidelines:

Recruiting into a study?
Are you following ethical guidelines
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You could get
guoted:

SAY WHAT YOU MEAN
AND MEAN WHAT

YOU SAY

GEORGE 5 PATTON
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* Don’t tweet late at night after a few drinks
* Respond to your questions, it could be fruitful!

* An unhappy follower? Being trolled? Try to take it
offline

 Tweets can be deleted
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8 top tips to win with social media

1.

R

Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines
Be smart, listen and understand your audience

Engage your research community
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7. Be smart, listen and understand your audience:

Tweet Activity
] ] Impressions 14,987
OxPrimaryCare Sci
GP referral to a weight loss group is Total engagements 468

effective & takes 30 seconds
] wiy

R R #obesity #primarycare _ 216
hitp://po.sUNDm54e Media engagements

hitp//www thelancet.com/journals/ia Detail expands 73
ncet/article/PIIS0140- -5
6736(16)31893-1/fulltext _. Retweets Bo
pic_twitter. com/xY8MaqOTZs Likes 46

Link clicks 45

Reach a bigger audience Profile clicks 13
Hashtag clicks 4

Replies -

1

Follows



yAnaIytics Home Tweets Audiences Events

Dan Richards-Doran @_panfichards
28 day summary with change over previous period

Twests Tweet inpressions

5 4400 0% 1,643 1243 2%

Mar 2017 - 19 days sofar...

Iore «

ﬁm‘w’ﬂr&:@ﬁ#&“ﬁ;ﬁfkﬁﬁﬁﬂﬁﬁﬂﬁ* dﬂﬁxdﬁmﬁﬁ TN

Profile visits Mentions

3041~4 39 3 1500%

TOFI Tweet camed 225 im pressions

Are you a uni press officer/sci comm
person? Do you use social media for work?
Please do my short survey #Science
surveymonkey.co uk/r/SLXF2LM

= 1= I

View Tweet activity ‘iew all Tweet activity

TOFI Follower foiiowed by 59K people

Offers & all the latest news from all the major sporting
events around the
world football darts rugby, cricket, snooker,F1 boxing, 18+

“iew profile “iew followers dashboard

Enrich your Tweets with
Twitter Cards

Using Twitter Cards gives you greater
insight into your URL clicks, app installs,
and Retweets.

Top mention szmed 15 en gagements

‘l Helen Atherton

Coming to SW SAPC conference? Come
join me and @EmilyFletcher1 at the
#phocus lunchtime meeting & with our
guest speaker @_DanRichards
twitter.com/sapcacuk/statu. ..

ti: w

“iew Tweet

Top media Tweet samed 127 impressions

Flease help with my small research project
by taking this 10 minute survey
surveymonkey.co. uk/r/SLXF2LM #science
#PublicRelations
pic_twitter.com/ZhICKO4FTK

What do
science communicators

and STEM PR practitioners
use social media for?

L

“iew all Twest

View Tweet activity

Dan Richards-Doran w L w
,{. A ﬁ ﬁ
S «:-x.é“

Page updated daily

Followars

685 +

Get your Tweets in front of
more people

Prometed Tweets and content cpen up your
reach on Twitter to meore people.

MAR 2017 SUMMARY
VAR 2017 SUMMAR

Tweets Tweet impressions

5 1,384

Profile visits Mentions

243 3

Mew followers

12
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\What to monitor

* Audience engagement — is your audience
Interacting with your content

* Impressions: how many people see your tweets
on their timeline

* Audience profile: Do you have a relevant
audience?

* Audience size and reach: What is your follower
count and potential reach
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Altmetric: article-level metrics

| Altmetric 2 What is this page?

Screening and brief intervention for obesity in primary care: a pa
arm, randomised trial

Overview of attention for article published in The Lancet, October 2016

SUMMARY News Blogs Twitter Facebook Google+

9 5o far, Altmetric has seen 709 tweets from 635 users, with an upper bound of 1,379,736 followers.

ﬁ- Richard McManus

in GP

This worked-Screening & b
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8 top tips to win with social media

1.

co Ry Bl g e e

Getting started — have a plan

Consider your platform

Post about lots of things

Have dynamic, sharable content

Boost your audience reach with hashtags
Familiarise yourself with social media guidelines
Be smart, listen and understand your audience

Engage your research community
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[fnot, ask
yourself -




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55

