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1. Get yourself on Twitter

2. Tweet during today’s meeting.

Your challenge



• Connects you with your research community

• Supports the generation of impact* 

• “Scientists need to: be more prominent 
communicators, communicate more strategically”**

*Liang X et al (2014). Building Buzz: (Scientists) Communicating Science in New Media 
Environments. Journalism and Mass Communication Quarterly.
**UK House of Commons Science & Technology Committee 

Why be a “scientist on social media?”



https://theconversation.com/its-time-for-scientists-to-tweet-14658









The public are publics

Research Councils UK – Public Insight Research. March 2017



1. Getting started – have a plan

2. Consider your platform

3. Post about lots of things

4. Have dynamic, sharable content

5. Boost your audience reach with hashtags and images

6. Familiarise yourself with social media guidelines

7. Be smart, listen and understand your audience

8. Engage your research community

8 top tips to win with social media
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1. Getting started – have a plan

1. What do you want to get out of social media?

2. Who are you trying to reach?

3. What are you going to talk about?

4. How can social media help boost your impact 
or feed into your own research?
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2.  Consider your platform
LinkedIn – “the interview room”

Great for job hunting and connecting with industry. 
Check out the groups.

Twitter – “the coffee lounge”
Follow discussions, post content, engage with other 

academics.

Facebook – “the bar on Friday night”
Non-professional, maintain friendships. Used less for 

news.

Instagram – “the art gallery”
Post beautiful photos, microblog your research.
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3.  Post about lots of things

• Publications, website updates or blog articles

• Invite feedback on new ideas

• New developments in your area i.e. government 
policy change, a think tank report, new journal 
article

• Tweet quotes from speakers at conferences using 
the conference hashtag

• Is your research in the news? Recycle your 
content.



20 minutes a day

• Listen to what others are saying
• Be social: liberally share (retweet), comment and

get involved in conversations
• Find new followers
• Create and schedule in some posts e.g., 

upcoming events

Now and then (monthly?) reflect on what’s working



Include:

• Name of journal

• Name of paper or finding in laymen’s terms

• Mention your department and other 
collaborators

• A hashtag or two

• Direct link to paper

• An image

Publications:
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https://www.insightsfromanalytics.com/blog/topic/be-reliable/page/2





1. Visually appealing

2. Targeted to your 
audience

3. Evidence-based





Offer opinions and insights
blogs and podcasts



Give a quick talk or demo
Record a video abstract or live stream



Are you talking about real people?
Include a photo in your tweet





Share your presentations
slideshare



Inform other professionals
Produce a clinical factsheet or CPD/CME resource



Showcase your data
Create an animation or infographic
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5: Boost your audience reach with hashtags

Source: https://blog.bufferapp.com





#primarycare

#generalpractice

#obesity

#heartfailure

#hypertension

#ptexp

#dementia

#dementia

#WhyWeDoResearch

https://www.symplus.com/healthcare-hashtags



https://hashtagify.me



Why tweet

Getting started

Thinking about your content

Getting the most out of Twitter

Acting with caution

39 PEOPLE

119 TWEETS

REACHED 32,906!

#GPACF18
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6. Familiarise yourself with social media guidelines:

Recruiting into a study?
Are you following ethical guidelines



You could get 
quoted:



• Don’t tweet late at night after a few drinks

• Respond to your questions, it could be fruitful!

• An unhappy follower? Being trolled? Try to take it 
offline

• Tweets can be deleted
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7. Be smart, listen and understand your audience:



Twitter Analytics



What to monitor
• Audience engagement – is your audience 

interacting with your content

• Impressions: how many people see your tweets 
on their timeline

• Audience profile: Do you have a relevant 
audience?

• Audience size and reach: What is your follower 
count and potential reach



Altmetric: article-level metrics
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If not, ask 
yourself –
what’s 
stopping 
you?
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